
 

 

 
 

MARKET ACCESS MANAGER SENIOR BELUX 

Division / Department: DAIICHI SANKYO BELGIUM NV/ MARKET ACCESS  

Reports to: HEAD OF MARKET ACCESS AND GOVERNMENTAL AFFAIRS BELUX 

 

1. Context 

The Market Access Manager Belux reports to the Head of Market Access and Governmental Affairs 
BeLux.  

2. Purpose of the job 

The mission of the Market Access Manager is to create, shape and execute market access 

strategies that optimize products access throughout their lifecycle. The Market Access Manager 

Belux is responsible for the preparation of high-quality reimbursement submissions and the 

follow-up of the reimbursement procedures. He contributes to the development of negotiation 

strategies and innovative financial schemes for managed entry agreements and supports market 

access projects. The role will report to Head Market Access and Governmental Affairs Belux. The 

focus will be mainly on Oncology/Hematology pipeline products. 

3. Result areas 

• Support full patient access of Daiichi Sankyo medicines in Belgium and Luxembourg, within 

areas Assigned by the Head Market Access and Governemental Affairs.  

• Prepare, champion and execute market access strategies (including P&R dossiers) to enable 

optimization of market access throughout the product lifecycle  

• Work independently as well as cross-functionally both pre- and post-launch in the assigned 

therapeutic areas. 

• Build and maintain excellent relationships with key internal and external stakeholders in the 

BeLux region.  

• Tailor value propositions and deliver solutions to local payer needs that drive access and 
uptake of Daiichi Sankyo brands  



 

 

 
 

• Lead internal multidisciplinary teams. Ensure efficient cross-functional collaboration and 

aligned communication to all internal stakeholders through close collaboration with sales & 

marketing, medical and regulatory departments  

• Actively identify and provide analysis of the access opportunities and challenges to the Head 

Market Access and Governental Affairs and early launch teams. 

• Create solid market access plans for launch products in close collaboration with the brand 

teams. 

• Understand the Belgium and Luxembourg Health Care systems organizational structure and 

the decision making process. 

• Follow and analyze development trends in health care regarding for examples patient’s access 

to medicines , financial resources and budgeting, health policy initiatives. 

• Plan, follow up and implement pricing and funding strategies. 

• Create high-quality partnerships between stakeholders in the health care sector and Daiichi 

Sankyo. 

4.  Education and Experience  

• Academic background in science, pharmacy, medicine or (health) economics.  

• Strong industry reputation with a proven track record in Market Access (in country).  

• Excellent understanding of the health care/reimbursement environment, it’s stakeholders, 

relationships, related regulatory and legislative processes, challenges and opportunities.  

• Experience in health economics methods, Health Technology Assessment, evidence-medicine 

and their application.  

• Demonstrated scientific credibility.  

• An understanding of brands and competitor products is desired.  

• Team player, enthusiastic and “can do” person with excellent problem-solving skills, strategic 

thinking & communication skills  

• Highly effective organizer who can prioritize and manage multiple projects and stakeholders 

with ease.  

• Attention to detail  

• Excellent communication skills (verbal and written) in English  

• Minium 5 years experience 

• Languages: Fluent French, Dutch and English.  

 


